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Welcome	to	this	month's	issue	of	the	Flumeletter.

In	this	Flumeletter,	we're	excited	to	share	with	you	some	headlines	from	our
self-funded	research	into	the	impact	weight	loss	jabs	are	having	on	consumer
behaviour.
We	also	have	our	next	edition	of	our	Team	Spotlight.	Find	out	what	Rebecca,
one	of	our	Research	Directors,	has	been	reading,	listening	to	and	watching.

Happy	reading!

From	food	noise	to	food	choice:	The	shift	you	can’t	ignore

“I	don't	even	think	about	food	anymore.	I	have	no	favourite	foods	at	all	now.
Sometimes	I	forget	to	eat.	I	actually	have	to	remind	myself	or	my	partner
reminds	me	to	eat.	It's	just	the	food	noise	is	completely	gone.	I	just	don't
ever	consider	food	and	I	never	feel	hungry.	It's	just	gone.	It's	as	simple	as	that”
	
Use	of	weight	loss	jabs	(GLP-1)	has	seen	a	meteoric	rise	in	the	last	year	and	it
is	creating	the	most	radical	shift	in	our	relationship	with	food	in	a	generation.
Around	1.5	million	adults	are	estimated*	to	be	using	them,	and	35%	of	18-34
year	olds	have	tried	to	access	them	through	a	pharmacy**.	The	way		GLP-1
affects	how	people	eat	and	drink	has	potentially	far-reaching	implications	for
brands,	retailers	and	food	service	providers,	and	of	course	presents
opportunities	too.
	
Through	talking	to	50	GLP-1	users,	we	have	unearthed	a	wealth	of	insight
demonstrating	the	impact	the	jab	is	having	on	the	way	users	think	about	food,
the	decisions	they	make	at	home	and	in	store,	the	wider	impact	on	their
households	and	how	they	feel	their	habits	and	behaviour	will	change	in	future.

“It	has	actually	changed	a	lot	for	me	because	I'm	now	spending	less	overall.
I'm	not	buying	as	much	food,	smaller	portions,	fewer	snacks	and	definitely
fewer	takeaways.	I	also	shop	with	more	attention	now,	so	I'm	wasting	less
than	what	I	used	to	before	and	this	has	helped	me	to	save	a	lot	of	money”
	
This	is	something	that	brands,	manufacturers	and	retailers	can’t	ignore,	with
some	brands,	like	Greggs,	already	showcasing	their	strategies	for	targeting	this
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fast-growing	cohort.
We	have	a	wealth	of	learning	to	share,	gleaned	from	consumer	stores	that
demonstrate	the	real	impact	GLP-1	is	having,	and	the	implications	has	for	you
and	your	business.
	
“The	biggest	thing	for	me	is	that	it	has	changed	my	perception	of	myself	and
just	how	much	better	I	feel	about	myself.	I	know	my	whole	life	shouldn't	revolve
around	how	we	look,	but	ultimately	it	does.	And	having	lost	a	substantial
amount	of	weight,	I	now	finally	sort	of	have	that	confidence	that	I've	always
wanted	to	have	before.	And	I	think	that's	the	biggest	thing	that's	happened,	is
being	able	to	feel	like	myself	again”
	
Source

*	Sky	News

**	Telegraph.co.uk

	

This	is	just	the	tip	of	the	iceberg.	Our	research	is	self-funded	and	the	learning	is
available	to	share	with	you.	Get	in	touch	with	one	of	the	team	to	hear	more.	

	For	more	information,	contact	us	at	hello@flume.group

Team	Spotlights
In	our	next	edition	of	Team	Spotlights,	we	caught	up	with	Rebecca,	one	of	our	Qual
Directors,	to	find	out	what	she	has	been	reading,	listening	to,	and	watching.

	

Reading
I'm	not	an	avid	reader,	unless	I'm	on	holiday,	but	I	usually	manage	to	read	my	book
club's	choice	each	month.	Having	just	finished	The	Secret	Collector	by	Abigail

Johnson	(somewhat	underwhelming,	score	7/10),	I'm	looking	forward	to	getting	stuck
in	to	this	month's	choice	-	Leonard	and	Hungry	Paul,	by	Rónán	Hession.

Watching
I'm	in	my	TV	element	at	the	moment,	with	3	of	my	favourite	shows	all	landing	at
once.	As	someone	who	spends	every	spare	minute	at	my	sewing	machine,	The

Great	British	Sewing	Bee	is	an	annual	highlight.	They	are	a	great	bunch	of	sewers
this	year,	and	it's	going	to	be	a	tight	finish!	My	favourite	show	is	definitely

Taskmaster,	and	the	start	of	Series	20	can't	come	soon	enough	for	me	(Sept	11th,
for	any	fellow	fans).	And	I'm	really	enjoying	Australian	Masterchef	-	a	much	better

format	than	the	UK	version	in	my	opinion.

mailto:hello@flume.group


Listening
My	listening	is	often	influenced	by	what	happens	to	be	in	the	repertoire	at	choir

(which	can	be	anything	from	60s	classics	to	Gospel	or	European	folk	to	African	tribal
songs),	but	with	the	summer	break	I've	turned	to	podcasts.	Current	favourites	are

Gabby	Logan's	Midpoint	(she	gets	great	guests	and	covers	a	wide	range	of	topics),
the	very	amusing	What	Did	You	Do	Yesterday?	(a	simple	premise	which	goes	in
very	unusual	directions)	and	I'm	working	my	way	through	the	back	catalogue	of	Ed

Gamble	and	James	Acaster's	Off	Menu.
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